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Cellular Shades Offer New View On Energy Savings
(NAPSA)—Homeowners who
want to reduce their energy costs
may have it made in the shade.
Experts say that space heating
and cooling is typically the largest
electricity expense for a homeowner. Whether it’s the hottest
month of the summer or the coldest month of the winter, homeowners spend a considerable
amount of money each month paying for electricity.
Fortunately, reducing your
energy bill may be as simple as
installing new window coverings.
Some say cellular shades, in particular, can substantially cut
energy costs. Following are some
tips from Levolor Window Fashions about what to look for when
choosing cellular shades that will
help cut heating and cooling costs:
• Choose your shades carefully.
Cellular shades add insulation
and can increase the total R-value
of a window—the term used to
measure a window’s resistance to
airflow. The higher the R-value,
the more effective the window is
at reducing cooling and heating
costs for the entire window unit,
including the frame.
• Levolor cellular shades come
in single- or double-celled shades.
The more cells you have, the better your insulation and ability to
block glare. The honeycomb pockets of the shades trap air within
them and thus increase a window’s R-value.
• Think about size. The bigger your window is, the larger

Experts say reducing your energy
costs may be as simple as
installing new window coverings
such as the Levolor custom cellular shades shown above.
your cell size should be. Larger
cells have more static air and act
as a better barrier for energy
efficiency.
• Learn the R-value of your
blinds and shades. Ask a salesperson about specific fabric R-values.
Levolor custom cellular shades are
said to have a high R-value rating
on multiple cellular shade fabrics.
In addition to the great insulation features of cellular shades,
these shades also come in numerous patterns, colors, operations or
functions to meet everyone’s home
décor needs.
For example, Levolor Window
Fashions recently launched an
updated line of custom cellular
shades with even more colors and
patterns for homeowners.
For more information, visit Levolor’s Web site at www.Levolor.com
or call 800.538.6567.

(NAPSA)—Every year since
1877, the Westminster Kennel
Club has staged its famous All
Breed Dog Show, making it America’s second- longest, continuously
held sporting event. In those early
years, of course, you had to attend
in person at Madison Square Garden in New York City if you
wanted to see the country’s greatest dogs.
But since 1948, millions of
viewers have been able to see the
evening finals of the competition
on television, which happens once
again in 2007, live on USA Network on February 12-13. And for
the third year, viewers will be
able to watch highlights of each
day’s breed judging by logging on
to the Westminster Web site
(www.westminsterkennelclub.org).
Here are some facts that will help
you understand and enjoy the live
telecast or the streaming video.
Judging and Standards: The
purpose of dog shows is to evaluate
dogs as breeding stock for producing the next generations of healthy,
happy dogs. Each breed’s parent
club creates a Standard, a written
description of the ideal specimen of
that breed. Generally relating form
to the original function that the dog
was bred to perform, most Standards describe general appearance,
movement, temperament and specific physical traits such as height
and weight, coat, colors, eye color
and shape, ear shape and placement, feet, tail and more.
Best of Breed or Best of
Variety: The dog selected or the
award made by a judge to that dog
chosen as the best representative
of the Breed or Variety. Variety: A
division of a breed based on coat,
color or size. For example, Poodles
(size: Standard, Miniature, Toy),
Cocker Spaniels (color: Black,
Parti-color, ASCOB); Collies (coat:
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A judge examines a Brussels Griffon in Westminster’s Toy Group.
Rough, Smooth).
Conformation: The structure
and physical characteristics of a dog.
Stack: The pose of the dog in
its natural stance.
Gait: The action of movement
of the dog.
How the judging works:
Competition at Westminster is
held in three different levels.
Judges select their winners based
upon how close the dog comes to
fitting the ideal as described in
the Standard.
The first competition is in the
Breed (currently, 165 breeds and
varieties are recognized). One dog
is selected as Best of Breed or Best
of Variety and advances to the next
level of competition, the Group.
There are seven Groups:
• Sporting: Gundogs that assist
the hunter. Examples: Golden Retriever, Cocker Spaniel, Irish Setter.
• Hound: Hunters that bring
down the game, hold it at bay or
track it by scent. Examples: Greyhound, Beagle, Basset Hound.
• Working: Intelligent and pow-

erfully built to perform a variety
of tasks. Examples: Boxer, Rottweiler, St. Bernard.
• Terrier: Determined and
courageous dogs that pursue their
quarry (rats, foxes and other vermin). Examples: Airedale, Scottish
Terrier, Wire Fox Terrier.
• Toy: Companions for people,
full of life and spirit and often
resembling their larger cousins.
Examples: Maltese, Pomeranian,
Papillon.
• Nonsporting: Dogs with a
great diversity of traits. Examples:
Standard Poodle, Bulldog, Chow
Chow.
• Herding: Athletic dogs that
serve ranchers and farmers by
moving livestock. Examples: Collie, German Shepherd, Puli.
The Group judges choose four
placements, 1st through 4th in
each of the groups, so that there
are seven Group winners that
advance into the final round of
competition, Best in Show.
There, the judge selects one
final winner for the ultimate

The Westminster Kennel Club is America’s oldest organization dedicated to the sport of purebred dogs.
Established in 1877, Westminster’s influence has been felt for more than a century through its famous all breed,
benched dog show held every year at New York’s Madison Square Garden. The show is America’s secondlongest, continuously held sporting event. Westminster will stage its 131st consecutive show on February 12-13,
2007, nationally televised on USA Network. For more information, log on to www.westminsterkennelclub.org.

Small Businesses, Protect E-mail From Theft, Misuse
(NAPSA)—Almost daily there
are new horror stories about email disasters and lost or stolen
customer and employee information. Yet e-mail containing information such as account numbers,
social security numbers and other
data continues to be passed
around by millions daily without a
thought to the consequences. The
incidents getting the most publicity are from big corporations and
government agencies hit by
thieves or hurt by careless workers, yet small businesses’ brand
and revenue potential are just as
vulnerable.
According to The Privacy
Rights Clearinghouse, more than
90 million records containing confidential information about individuals have been stolen from
U.S. organizations since February
2005. The 2006 CSI/FBI Computer Crime and Security Survey
finds that unauthorized access
and theft of proprietary information tops the list of sources of
financial loss.
Small businesses that don’t
protect sensitive e-mail information, particularly employee and
customer data, can wind up in
serious hot water. Revealing private information can hurt a small
business’ reputation, put a business at a disadvantage with competitors and land a small-business
owner in an expensive court case.
Lawyers are increasingly suing
businesses for the emotional distress caused by not taking care of
private information. Whether
someone is an accountant, restaurant owner or telecommuter, what
they put in e-mail can one day
become key evidence in litigation.
Most people don’t realize that
when an e-mail is sent, all control

Small businesses that don’t protect
sensitive e-mail information,
particularly employee and customer
data, can wind up in serious
hot water.
over that information is lost. It
can easily be forwarded, cut and
copied, stolen or altered. In the
past, technology for safeguarding
e-mail, such as encryption, was
just too hard to use, too expensive,
and too much work to integrate
into daily business operations.
But thanks to new e-mail antitheft software, small businesses
now have a new tool for controlling their e-mail and keeping it
private.
New E-mail
Anti-Theft Protection
Essential Taceo™ is e-mail antitheft software that prevents unintended access and misuse of information sent via e-mail. With a
Microsoft® Outlook® “Send Secure”
toolbar add-in, small businesses
can prevent forwarding, editing,
printing and print screen capture
of outbound e-mail contents while
applying encryption to protect the
safe delivery of their e-mail. With
Taceo, access is denied to anyone
beyond the intended recipient.
Taceo integrates with Outlook,
giving small businesses the power
to exchange information securely
with an e-mail program they
already use and understand. It
does not require special technical
skills or a server infrastructure—
it simply works with a small business owner’s existing PC.
Essential Taceo costs $59 per
year. For more information and a
free trial version, go to www.
essentialsecurity.com.

***
Love is the master key which
opens the gates of happiness.
—Oliver Wendell Holmes
***

***
A man is not old until regrets
take the place of dreams.
—John Barrymore
***

The Boy Scout movement was founded by Lord Baden-Powell of
England. His army experiences convinced him that British boys
needed more physical training and experiences in outdoor life.

***
Grow old along with me, the
best is yet to be.
—Robert Browning
***
Teenagers eat candy most often: 21 percent eat it every day; 86
percent eat it at least once a week.
***
You can easily judge the character of a man by how he treats
those who can do nothing for
him.
—James D. Miles
***

16

The Mardi Gras celebration goes back to an ancient Roman custom of merrymaking before a period of fast. In Germany it is called
Fastnacht and in England, Pancake Day.

