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(NAPSA)—In a sport where
every lap counts towards the race
for the NASCAR Sprint Cup, one
of this year’s hottest drivers is
making every lap count for a
cause close to his heart: dogs.
To help raise awareness and

funding for the millions of dogs
in shelters and breed rescue
organizations, dog-owner and
NASCAR-driver Kyle Busch has
joined forces with PEDIGREE Food
for Dogs—NASCAR Fans’ Best
Friend and proud sponsor of the
No. 18 PEDIGREE Toyota—to cre-
ate “Kyle’s Miles,” a program
aimed at raising $100,000 for
The PEDIGREE Adoption Drive
Foundation.
Now through October 15, 2008,

NASCAR fans and dog lovers can
log on to www.Dogsrule.com to
make a monetary pledge to spon-
sor miles of any of Busch’s Sprint
Cup races during that window; a
roster which will sport 25 races
and more than 10,000 miles.
Donations from pledges will
directly benefit The PEDIGREE
Adoption Drive Foundation, a
nonprofit organization that pro-
vides funding to 501(c)(3) status
animal shelters and breed rescues
nationwide. Busch kicked off the
program from Richmond, Va.,
where he raced the No. 18 PEDI-
GREE Toyota for the first time dur-
ing the Crown Royal Presents the
Dan Lowry 400 on May 3, 2008.
“As the owner of two dogs, I

know how happy they can make
you, so to me it’s really sad that
each year 4 million dogs end up in
animal shelters and breed rescue
organizations and 2 million never

make it out,” said Busch. “Kyle’s
Miles hopes to raise money and
awareness for the dogs that are so
often overlooked and I’m excited
to be able to do my part to help.”
As an added incentive to the

Kyle’s Miles program, anyone who
sponsors miles is automatically
entered into a sweepstakes to win
a trip for two to Phoenix in
November to meet Busch and
attend the Checker Auto Parts
500 at Phoenix International
Raceway on November 9, 2008.
Those who’d like to enter the
sweepstakes but not sponsor
Kyle’s Miles can also do so at
www.Dogsrule.com.
The fourth annual PEDIGREE

Adoption Drive launched in Feb-

ruary 2008, with a goal to raise
more than $1 million for The
PEDIGREE Adoption Drive Founda-
tion. Because of their love for
dogs, PEDIGREE Food for Dogs cre-
ated The PEDIGREE Adoption Drive
to help shine a spotlight on the
plight of homeless dogs. Through
no fault of their own, more than
four million dogs end up in shel-
ters every year. Sadly, nearly half
of those canines never find a place
to call home, a trend that the
PEDIGREE Brand and Busch hope
to help reverse.
In addition to making a dona-

tion to Kyle’s Miles, there are sev-
eral easy ways NASCAR fans can
take part in The PEDIGREE Adop-
tion Drive all year long that help
benefit the foundation:
• Anytime you purchase a

PEDIGREE product, a donation is
made to benefit the foundation.
• Visit Dogsrule.com to browse

Dogs rule. gear, a line of merchan-
dise and apparel for dog lovers.
Proceeds after expenses from the
sale of all Dogs rule. items benefit
The PEDIGREE Adoption Drive
Foundation.
• Additionally, those who

adopt a dog from a local shelter or
breed rescue anytime during 2008
are eligible for a free, one-month
supply of food as a thank-you from
PEDIGREE.
To learn more about adoption

and find a shelter near you, visit
www.Dogsrule.com. PEDIGREE
Brand products are available at gro-
cery, pet specialty and mass mer-
chandise outlets nationwide. For
more news about PEDIGREE Brand,
log on to www.marsnewsroom.com.

“Kyle’s Miles” Drives NASCAR Fans Crazy For The Cause Of Dog Adoption

NASCAR driver Kyle Busch posed
with local shelter dogs at Rich-
mond International Raceway, to
announce “Kyle’s Miles,” a pro-
gram aimed at raising $100,000
for homeless dogs as part of The
PEDIGREE Adoption Drive.

(NAPSA)—According to a recent
survey, 78 percent of U.S. workers
believe that they or a co-worker has
the personality of an “Organizilla.”
This unique office personality dis-
plays the following traits:
• A workspace that has a sys-

tematic order;
• Everything on the desk has a

specific place;
• The person notices when

something is out of place;
• Cluttered workspaces bother

him or her; and
• The person wants the space

to be stylish and reflect his or her
personality.
An “Organizilla” takes organi-

zation seriously and insists on
having the workspace in a system-
atic order because, according to
the M by Staples survey, the ma-
jority (81 percent) believes they
are more productive when they
are organized. To them, organiza-
tion means that everything in
their workspace has a specific
place. When something is out of
place, they take notice.
“Organizillas” are in pursuit of

desk perfection and crave style in
their work environment. Stylish
office supplies not only make
them happy, but “Organizillas”
feel that these accessories get
them noticed in the office. The
majority polled believes that how
their workspace is maintained
reveals a lot about them and
should showcase their personality
(74 percent), and that the percep-
tion conveyed in the workplace
affects their success (76 percent).
If you want to become the

“Organizilla” of your office or
already are one, there are simple
ways to organize your workspace
and make it a stylish, creative
place that is a reflection of your

personality. The first step is to
take an inventory of your work-
space and decide what you like
and what you don’t and, more
important, what you need and
what you don’t to make sure that
you keep your space uncluttered.
Then, find some products that you
will use on an everyday basis that
express your own style.
One option is to check out the

new M by Staples collection of
higher-end supplies at affordable
prices. Standing for “My Style. My
Way.,” the collection offers stylish
supplies in great colors and pat-
terns that allow for self-expres-
sion in the workplace. The line
includes high-end journals, note-
books, stationery, and business
essentials such as binder clips,
magnets and pushpins. These
everyday items have quality, style
and unexpected detail that convey
a level of professionalism and
sophistication at work and for
your everyday life.
To learn more, visit the Web

site at www.mbystaples.com.

Is The Person Sitting Next ToYou An “Organizilla”?

For an “Organizilla,” stylish desk
supplies are a key component of
having an organized desk that
shows off his or her personality.

(NAPSA)—Moms have been
creating solutions to everyday
problems for centuries—from
eliminating the monster under the
bed to creating the perfect dish
that highlights all five food
groups. Some moms, however,
have taken this talent a step fur-
ther and invented the technolo-
gies and everyday conveniences
that impact the way we live today.
In fact, nearly half of all pri-

vately held businesses (10.4 mil-
lion) in the United States are
owned by women. And while
female entrepreneurs have been
placed in the spotlight recently,
the number of majority women-
owned firms has been steadily
growing over the past two de-
cades—at around twice the rate of
all firms.
The workday for many of these

women does not end when they
get home. Working moms spend
44 hours at their “work job” and
49.8 at their “mom job” for a total
of 93.8 hours each week. While
many continue to balance work
and home, this trend is inspiring
women to devise new ways to get
more done each day—from work-
ing at home to designing products
that can help.
“Taking an idea from concept to

reality creates a sense of fear,
which can stop many women from
considering a business venture,”
says Pamela Sarvela, a business
development specialist with the
University of Minnesota’s Natural
Resources Research Institute.
“Helping women evaluate the
marketplace and the necessary
start-up funds is what it takes to
get many to the next step.”
In an effort to provide this type

of support, Whirlpool brand devel-
oped its Mother of Invention
Grant Program to help deserving
moms bring their innovation
dreams to fruition each year. The
company recognizes that moms
are addressing everyday chal-

lenges in innovative ways and to
date has awarded winning moms
more than $130,000 in grant
money and guidance to help turn
their ideas into a viable business.
Through July 31, moms can

submit their business, service or
product ideas at www.whirlpool.
com/moms. This year, the pro-
gram will recognize moms who
develop an environmentally
friendly product/service or use
natural/recycled materials to cre-
ate their invention. Five winners
will receive up to $20,000 in grant
money, home appliances and an
invitation to a business boot camp
at company headquarters, where
they can learn from marketing,
product development and legal
experts.
Judging the contest are entre-

preneurial moms who understand
the challenge of juggling family
and business. Guest judges
include Julie Aigner-Clark, cre-
ator of Baby Einstein and co-
founder of The Safe Side; Lori
Pope, the creator of an innovative
green toy rental program, Baby-
Plays; and Mary Anne Amato, the
2006 Mother of Invention Grand
Prize Winner and creator of the
Quick Change Crib.
“This program sparks the hope

of thousands every year and rec-
ognizes one of the most overlooked
treasures there is, a mother ’s
ingenuity,” said Amato. “This is
one of a very few, perhaps the
only, program that understands,
inspires and rewards it.”

From Dishwashers To Diapers,
Moms Are Today’s Innovators

(NAPSA)—To learn how you can
protect yourself from online scams
and use e-mail pain-free, visit
http://antispam.yahoo.com. You can
sign up for a Yahoo! Mail account
and take advantage of e-mail safe-
guards at http://mail.yahoo.com.

**  **  **
A survey on teen dating found

an alarming number of 17- and
18-year-olds in relationships are
enduring abusive behavior. Liz
Claiborne Inc. offers a list of tips
and a handbook to help parents
talk to their teens about abusive
relationships. Visit www.love is
 notabuse.com. 

**  **  **
Presto Mail lets grandparents

receive e-mail and digital photos
of their grandchildren—without a
computer or Internet connection
through its unique printing mail-
box. To learn more, call (800) 919-
3199 or visit www.presto.com.

**  **  **
Most laundry detergents are

now concentrated, but ‘all’ small
& mighty is the most concen-
trated laundry detergent avail-
able, so each bottle saves more
natural resources than other, less
concentrated formulas. For exam-
ple, ‘all’ small & mighty uses 24
percent less plastic in its packag-
ing than the 2x concentrated
variety of ‘all.’ Be sure to take
note of the level of concentration
in laundry products, and choose
the most concentrated variety
possible! Visit www.all-laun
dry.com to learn more tips on lit-
tle things you can do to help the
environment.

**  **  **
Light in flavor, canola is the

lowest in saturated fat of all cook-
ing oils and has the healthiest
balance of fatty acids. For recipes
using canola oil, see the new cook-
book “Canola Gourmet” (Capital
Books) by Sheri Coleman and
Sheilah Kaufman. 

**  **  **
Now that it’s time to take plea-

sure in your deck or relax in your
gazebo, it’s nice to know that all it
takes is one weekend to update
your outdoor living space. For tips
on maintaining the beauty of your
favorite outdoor accessories, visit
www.olympic.com. 

**  **  **
Many useful—if not invalu-

able—facts were taught by simple
memory aids, which, once
learned, fix the information in the
brain forever. An amusing collec-
tion of such ingenious tricks can
be found in “i before e (except
after c)” (Reader’s Digest), a book
that makes learning easy and fun.  

**  **  **
To help women find resources

about depression, the National
Alliance on Mental Illness
(NAMI) has created a brochure,
“Women and Depression.” For
more information, visit www.
 nami. org/womendepression.

***
The memories of men are too
frail a thread to hang history
from.

—John Still
***

***
All the ancient histories, as one
of our wits say, are just fables
that have been agreed upon.

—Voltaire
***

***
A history in which every par-
ticular incident may be true
may on the whole be false.

—Thomas Babington
Macaulay

***

***
History is a mighty dramos,
enacted upon the theatre of
times, with suns for lamps and
eternity for a background.

—Thomas Carlyle
***




