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(NAPSA)—Whether you’re
leaving your home for a few weeks
or for a short weekend getaway,
you don’t want to leave the door
open for a potential break-in. 

The FBI reports that a bur-
glary occurs every 8 seconds in
the United States and identity
theft is the fastest-growing crime
in the U.S., accounting for more
than 42 percent of all complaints
filed with the Federal Trade Com-
mission. In 2006, more than 8 mil-
lion U.S. residents were victims of
identity theft and the average
identity theft insurance claim
totaled $90,000. 

Being prepared for such an
occurrence is imperative. Home-
owners should protect important
items and documents in a locked
safe or chest. Securely storing
valuables is a surefire way to
safely protect vital information and
items from burglaries, fire and
flood damage while on vacation. 

What To Protect
Among the items that should

be protected are:
• Birth certificates
• Passports
• Financial bank statements
• Medical records (health, den-

tal, etc.)
• Vehicle title, registration and

certificate of sale
• Marriage certificate
• New home deed
• Itemized home inventory

listing.
When theft deterrence is the

main consideration, consumers
may choose from security safes
featuring solid steel construc-

tion, concealed hinges and hard-
ened steel plate to protect cash
and valuable assets. The new
Sentry Safe Security Safe X
Series,  for example,  feature
either an electronic lock with
override key or a six-lever key
lock, carpeted floor, two live-lock-
ing bolts and bolt-down kit; some
even have a removable shelf for
added convenience and storage
for laptops, complete with access
for power cords. 

Natural Disasters
While on vacation and away

from home, it is also crucial for
consumers to protect their house
or apartment from natural disas-
ters that may strike while they
are away. Tornados can rip
through a town with little to no
warning. Floods and flash floods
happen in all 50 states, yet 53
percent of residents don’t feel vul-
nerable to such natural disasters.

To learn more about home secu-
rity, visit www.sentrysafe.com. 

Tips On Preparing Your Home To Be Left Alone

Securely storing valuables is a
surefire way to safely protect vital
information and items from bur-
glaries, fire and flood damage
while on vacation.

One-In-A-Million Friend
(NAPSA)—If you are looking

for a one-in-a-million friend, you
may not have to look any farther
than the nearest animal shelter.

There are millions of dogs, cats
and other animals living in shel-
ters across the country just wait-
ing to find a home such as yours.

lifelong happiness.
The Humane Society of the

United States’ Proud 2 Adopt™ cam-
paign is designed to promote pet
adoption from animal shelters and
rescue groups. To find out how to
get your own Proud 2 Adopt™ care
package, and to learn more about
the many benefits of pet adoption,
visit humanesociety.org/adopt. 

By adopting a pet, you can help
spread adoption pride across the
country and save lives in the
process.

Shelter pets are healthy, loving
animals who can add immense
pleasure to a home and family.
When you adopt, you not only add
to your happiness but you can
give an animal a second chance at

Shelter animals make wonderful
pets. Shelters have animals of all
breeds, ages and sizes—mixed
and purebred, young and old, big
and small.

(NAPSA)—Skin is amazing.
Each day it performs many func-
tions, from regulating our temper-
ature to protecting us from the
elements. When talking about her
skin, Oscar- and Emmy-nomi-
nated actress and singer Minnie
Driver says, “I have very freckly,
sensitive Irish skin, and I don’t go
in for a whole bunch of surgical
procedures to make myself look
younger or prettier, so taking care
of my skin is a huge part of what I
do for a living. I really want to age
gracefully. You can’t turn back the
clock, but you can stop it from
speeding up.”

Driver is part of the thought-
provoking Vaseline “Skin Is
Amazing” campaign that features
up-close-and-personal photos of
celebrities’ skin and features
each celebrity’s unique skin story.
The new campaign from Vaseline
also invites people to think about
their own relationship with their
skin.

Vaseline is asking Americans,
“Do you see skin the way we do?”
Prove it! Log on to www.vaseline.
com and enter the “Skin Vision”
contest by submitting your own
skin portrait and unique story.
The grand-prize winner will win a
photo shoot with a Condé Nast
photographer and be included in a
collage to appear in national mag-
azines. Each person that enters
will support Vaseline’s donation to
the Coalition of Skin Diseases,
which helps address the needs of
the millions of people whose lives
are affected by skin disease.

Winter Skin Care Tips
To get ready for cold weather,

here are a few tips from Dr.

Alan Shalita,  Professor  and
Chairman of Dermatology at
SUNY Downstate Medical Cen-
ter, on how to keep your skin
healthy this season:

• Hydrate from the inside: If
you can’t get the daily recom-
mended six to eight glasses of
water a day, try drinking just one
extra 12-ounce bottle of water daily.
Any additional water consumption
will benefit your skin, replenishing
moisture when needed.

• Speed it up: Long, hot show-
ers strip your skin of its natural
oils. To combat dryness, take a
short, warm shower. Try to limit
yourself to one shower a day in
cold weather. Use a moisturizer
immediately after you shower.

• Humidify: Use a humidifier
to help keep much-needed mois-
ture in the air at home, especially
if you have steam heat.

• Pucker up: Your lips are vul-
nerable to dryness all year round.
Have lip balm handy wherever you
go to prevent chapping and crack-
ing. Try to avoid constantly licking
your lips, which dries them even
more!

Your Skin: Up Close And Personal

Minnie Driver reveals her skin as
part of the new Vaseline “Skin Is
Amazing” campaign.

(NAPSA)—Women currently
represent more than 15 percent of
the law enforcement population
and they continue to grow in num-
ber every year. However, despite
the number of female officers,
most equipment, body armor and
uniforms are designed based on
the male physique. According to a
workplace-assessment survey con-
ducted in two midsize police
departments, nearly 30 percent of
women police officers reported fit
problems, compared to about 6
percent of male officers.

Up until now, the options for
body armor products made for
women have been limited. Female
officers have been expected to
wear slightly modified men’s vests
that are not properly contoured to
fit the female body.

Need For Precision Fit,
Female Body Armor

Created in response to the
growing need for precision-fit body
armor for women in law enforce-
ment, SAVVY Armor, one of the
first manufacturers of body armor
for women, was formed. 

SAVVY offers three new shap-
ing technologies that fit and con-
form around compound curves:
thermal-forming, radial offset
pleating and advanced draping.
Not only are women different
from men but they are different
from each other. The company’s
shaping technologies accommo-
date women of every shape and
size.

Vests Shaped For Women
Currently, SAVVY offers two

concealable vests, the Flair and
Retro, but will soon feature three
concealable vests, three special-

ized vests, a tactical vest and
seven external carriers. The prod-
uct line provides female officers
with the versatile protection that
their jobs require. The specialized
vests consist of a corrections vest
with NIJ Spike levels 1, 2 and 3
protection, an ultraconcealable
vest for undercover assignments
and a specialized “motor” vest for
bicycle, ATV, Segway and motorcy-
cle officers. The SAVVY tactical
vest, RUSH, is the industry’s first
full-gear, tactical vest shaped for a
woman. It also includes scaled-
down accessories to maximize a
woman’s functionality without
compromising safety. 

To learn more, visit www.savvy
armor.com. 

Keeping Women In Law Enforcement Safer

Body armor for women is moving
into the 21st century. As a result,
women in law enforcement are
now safer. 

(NAPSA)—About 20 million
people said they worked from
home at least once a week last
year, according to the Bureau of
Labor Statistics. 

Add to that the millions of
homeowners who have designated
some corner of their house for bill
paying and computer work, and
you can probably see that the line
between home and office has
become blurred. However, until
recently, the same couldn’t always
be said for home and home-office
furniture.

“A homeowner ’s reluctance
toward buying ready-to-assemble
home-office furniture is not so
much the fear of assembly. It’s the
fear of owning furniture that
looks—well—assembled,” explains
home makeover guru and TV
show host Michael Lowell. 

Lowell and a number of other
designers now offer lines of ready-
to-assemble office furniture meant
to be used anywhere in the home
and made from new types of mate-
rial that improve strength, ap-
pearance and function. 

The new materials include
some design classics such as wood
veneers, metal and vinyl, mixed
with some high-tech products
including new types of pressed
particleboard and thermally fused
melamine (TFM) panels designed
to hold colors and patterns and to
improve surface appearance. 

Also, MDF (medium density
fiberboard) is now often used to
add strength to pieces (no more
wobbly legs or unstable bases).

In addition, many newer pieces

are adorned with metal grillwork,
bent glass, composite moldings,
urethane and new types of coating
such as EverSheen finish—a top-
coat that adds to the furniture’s
durability.

A Greener Office
The new office-furniture mate-

rials don’t just look good, they’re
environmentally friendly, too. A
typical plant making MDF and
similar materials consumes a
daily average of 600 tons of wood
waste. That means it diverts 1.2
million pounds of waste from
landfills every day. In addition,
plants have found new ways to
reduce or reuse the waste they
generate.

The Composite Panel Associa-
tion even has an Environmentally
Preferable Product (EPP) designa-
tion it gives to materials made
from 100 percent recycled or
recovered fiber content. EPP prod-
ucts must also be made in a way
where product emissions meet or
exceed standards set by the Amer-
ican National Standards Institute. 

For more information, visit
www.pbmdf.com.

Building A Better Home Office

There are ways to design a home
office without disturbing the look
of your home.

***
Do not protect yourself by a
fence, but rather by your
friends.

—Czech Proverb
***

***
Animals are such agreeable
friends—they ask no questions,
they pass no criticisms.

—George Eliot
***

***
Silences make the real conver-
sations between friends.

—Margaret Lee Runbeck
***

***
We challenge one another to be
funnier and smarter... It’s the
way friends make love to one
another.

—Annie Gottlieb
***




